





Solution:
The solution was to build a Pan European promotion for Disney in conjunction with Shell. Our first step was to sit down

and talk with kids within the target audience. That way we could start to understand what would appeal to them. Once
we gathered these insights the drawing board seemed to come to take on a life of its own with animated illustrations
literally jumping from the board. We finally settled on a fantastic selection of products that when collected would form a
‘family’ of toy products, incentivising children to collect the whole group, encouraging the desired repeat purchase.
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Results:

Disney loved the product selection our designs won the pitch to Shell, who confirmed our products and commissioned the
bespoke designed toy products designed by The Sourcerers, using an incumbent supplier to actually produce the
products. The ability of our product development team to really understand a design brief and deliver it to our client has
resulted in 15 million Toy Story 3 toys being taken to market as part of the movie’s promotional marketing activity.
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